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Pricing power will be the key strength 

 MCH recorded 19.0%/20.4% yoy growth in FY21 revenue/net profit (NP), 

achieving 105.7%/107.3% our full-year forecast.  

 We expect MCH’s earning to grow 12.2%/11.4% yoy in FY22-23F.  

 Reiterate ADD with a higher target price of VND157,200.   

End FY21 with a juicy performance 

MCH posted VND27,774bn in FY21 net revenue (+19.0% yoy), mainly driven by 
18.8% yoy growth in seasoning and 27.3% yoy growth in convenient foods. In our 
view, impressive results were due to 1) increasing in consumer demand to stock-
up staple products, and 2) increasing synergies with WCM (Wincommerce) in 
which sales of MCH’s products through WCM network growing 80% yoy 
(according to MCH). In addition, MCH’s gross margin (GM) was nearly flat at 
42.5% in FY21 as increased proportion of premium products in product mix offset 
the higher material cost in convenient food segment. Thus, MCH’s NP increased 
impressively by 20.4% yoy to VND5,442bn, fulfilling 107.3% our full-year forecast.  

We are more conservative about FY22F revenue growth  

MCH sets a FY22F revenue target of VND34,000-40,000bn (21.0% - 42.4% yoy), 
which is quite ambitious in our view. We are more conservative about revenue 
growth as we believe the sale volume in the convenience food will not be higher 
than 2021 due to the removal of social distance order. Therefore, we expect MCH 
to achieve revenue of VND31,515bn in FY22F (7.3% lower than the company's 
target) due to 1) expanding the premium product portfolio with higher selling 
prices, 2) increasing points of sale due to resonance with WCM's store system, 
and 3) broaden the portfolio in soft drink with new flavors and format. All in all, we 
expect MCH will continue to provide revenue and NP growth of 13.5%/8.9% yoy 
and 12.2%/11.4% yoy in FY22-23F. 

Gross profit margin slightly improved thanks to pricing power 

In our view, the increase in global agricultural product due to the Russia-Ukraine 
conflict will directly affect MCH's input material costs in convenient foods. 
However, we believe convenient food’s GPM will still be preserved thanks to the 
pricing power and premiumization capability.  Besides, GPM of other segments 
will not be greatly affected by the increase in agricultural product prices. Thus, we 
raise GPM forecast by 0.5%/0.2% pts in FY22-23F as the impact of high materials 
input cost was lower - than - expect in FY21. Overall, net profit increase 
6.7%/8.0% in FY22-23F compared to our previous forecast. 

Reiterate ADD with a higher target price (TP) of VND157,200 

We raise our TP following 1) a rolling over DCF valuation to FY22F, 2) increasing 
FY22-23F EPS by 6.7%/8.0%.  Potential re-rating catalysts 1) higher–than–
expected demand for convenience food and 2) lower-than-expected material 
input price. Downside risks include 1) longer-than-expected the Covid-19 
pandemic and higher-than-expected material input price. 
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Outlook – Short term: Positive 

Outlook – Long term: Positive 

Valuation:  Positive 

 

Consensus*: Add:0  Hold:0  Reduce:0 

Target price / Consensus: N/a 

Key changes in the report 

 Increase EPS FY22-23F by 6.7%/8.0%. 

 

Price performance 

 

Source: VND RESEARCH 

Key statistics 

52w high (VND) 130,000 

52w low (VND) 97,200 

3m Avg daily value (VNDmn) 857 

Market cap (VND bn) 78,926 

Free float (%) 8 

TTM P/E (x) 17.9 

Current P/B (x) 5.67 

 

Ownership 

Masan Consumer Holdings  92.4% 

Others 7.6% 
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Financial summary (VND) 12-20A 12-21E 12-22E 12-23E

Net revenue (bn) 23,343 27,774 31,515 34,325

Revenue growth 26.3% 19.0% 13.5% 8.9%

Gross margin 42.5% 42.5% 42.7% 42.7%

EBITDA margin 27.7% 26.9% 25.4% 26.0%

Net profit (bn) 4,520 5,442 6,108 6,806

Net profit growth 12.3% 20.4% 12.2% 11.4%

Recurring profit growth

Basic EPS 6,236 7,488 8,363 9,226

Adjusted EPS 6,236 7,488 8,521 9,226

BVPS 19,652 23,398 25,583 30,109

ROAE 33.9% 34.8% 34.1% 33.1%
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PRICING POWER WILL BE THE KEY STRENGTH 

Investment thesis  

We remain our positive view on MCH for FY22-23F thanks to the following 
factors: 

 Consumption recovery post pandemic thanks to the government's 

"Living with Covid" policies - allowing restaurants, kitchens to reopen.  

 The company has pricing power to weather the rising input cost.  

 MCH is trading at P/E of 14.2x, 16.5% discount from its peak, current 
valuation is lower than regional peer with Nissin Food (Hong Kong)’s 
P/E of 19.3x and Want Want (China)’s P/E of 17.6x. Thus, we believe 
the current valuation is attractive for a high-quality stock like MCH.  

We raise 1-year TP to VND157,200, basing following factors: 

 We raise DCF valuation by 6.7% based on the rollover to FY22F and 
6.7%/8.0% increase in FY22-23F EPS.  

 We raise P/E valuation by 7.5% following a rollover to average FY22-
23F EPS with unchanged target P/E of 20.0x. We believe MCH 
deserves to be further rerated to P/E of 20.0x to fully reflect the 
company’s strengths in terms of distribution system, diversified product 
portfolio, wide brand recognition.  

Potential re-rating catalysts include 1) higher – than – expect demand for 
convenience food due to the impact of social distancing orders and 2) lower – 
than - expect material input price.  

Downside risks include:  

 Higher – than - expect material input price: The cost of imported raw 
materials in recent years accounted for about 70% of the total of 
materials cost thus the rise of material prices due to the high demand of 
material for production in the world after Covid-19 will have impact on 
MCH's gross profit margin. 

 Longer – than – expected the Covid-19 pandemic: Supply chain 
disruption, lack of labor, and inability to meet increased demand.  

Figure 1: Valuation summary 

 
   Source: VNDIRECT RESEARCH  

 

Figure 2: Multiples Valuation (P/E) 

 
   Source: VNDIRECT RESEARCH  

 

 

 Price  Weight  Weighted price 

FCFF 157,983            50% 78,992                  

P/E 156,509            50% 78,255                  

Average price 157,246                

Target price 2022 (Rounded) 157,200                

Methodology

2022F NPAT attribute to common share holder (VNDbn)                          6,108 

2022F No. of outstanding share (m) 734                           

FY22F EPS 7,825                         

Target P/E (x) 20.0                          

Implied price 2022 156,509                     
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Figure 3: Discounted Cash Flows - Future Cash Flows to Firm (FCFF) 

 
   Source: VNDIRECT RESEARCH  

 

Figure 4: DCF Valuation - Free Cashflow to Firm 

 
 Source: VNDIRECT RESEARCH 

 

Figure 5: Peer comparison (Data on 15 Mar 2022) 

 
Source: VNDIRECT RESEARCH, BLOOMBERG 

 

 

 

 

 

           70,424 

Present value of Terminal value (VNDbn) 45,184           

Enterprise Value (VNDbn) 115,608         

362               

Equity Value (VNDbn) 115,970         

No. of Outstanding Share (m) 734               

Equity Value Per Share (VND) 157,983         

WACC 9.3%

Cost of Equity 12.4%

Long-term growth 1.0%

Present value of Free Cash Flows to Firm  (VNDbn)

Less: Net Debt     Plus: Cash + ST investment (VNDbn)

2020 2021 2022F 2023F 2024F 2025F 2026F 2027F 2028F 2029F 2030F 2031F 2032F

EBIT 4,954      5,938      6,829      7,549      8,319      9,085      9,861      10,708    11,379    12,038    12,740    13,488    14,287    

Add: Depreciation 785        839        660        733        803        874        945        1,015      1,086      1,157      1,228      1,298     1,369     

Less: Capital expenditure (1,470)     (959)       (967)       (967)       (967)       (967)       (967)       (967)       (967)       (967)       (967)       (967)       (967)       

(417)       100        (254)       (3)           (26)         (3)           (16)         (16)         (66)         (83)         (86)         (89)         (93)         

Free Cash Flow (FCF) 3,852      5,918      6,268      7,312      8,129      8,989      9,823      10,741    11,432    12,145    12,914    13,730    14,597    

Less: Taxes Paid (793)       (884)       (907)       (996)       (1,101)     (1,211)     (1,319)     (1,441)     (1,537)     (1,636)     (1,739)     (1,852)    (1,970)    

Free Cash Flows to Firm 3,059      5,033      5,361      6,315      7,028      7,778      8,504      9,300      9,895      10,508    11,175    11,878    12,627    

Terminal Value 144,783  

PV of FCFF 3,059      5,033      5,361      5,777      5,882      5,956      5,957      5,960      5,801      5,636      5,484      5,332     5,186     

PV of Terminal Value 45,184    

Changes in Working Capital

Recomm

. Price Mkt cap

Target 

price EPS

LC$ US$m VND CAGR (%) FY22F FY23F FY22F FY23F FY22F FY23F

Nissin Foods Holdings Co Ltd 2897 JP N/a 8,490     7,501      N/a 20.3          23.8 21.9 9.1         9.4         5.3         5.5         

Nissin Foods Co Ltd 1475 HK N/a 4.9         655         N/a 10.5          15.0 13.3 8.7 9.3 6.4 6.7

Want Want China Holdings Ltd 151 HK N/a 7.7         11,666    N/a 10.8 16.3 15.2 27.3 27.4 14.1 14.7

Uni-President Enterprises Corp 1216 TT N/a 65.3       12,983    N/a 9.4            16.1 14.9 17.6 17.6 4.7 5.6

Masan MeatLife Corp MML VN HOLD 76,000   1,111      81,400        44.6          28.6 22.3 14.0 12.1 4.1 5.3

Average 19.1          20.0       17.5       15.4       15.2       6.9         7.6         

Masan Consumer Corporation MCH VN ADD 109,700 3,433 157,200      28.9          13.4 11.9 34.1       33.1       19.2       19.0       

Food

producer

Ticker P/E (x) ROE (%) ROA (%)
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4Q21 & FY21 recap: exceed our expectation 

Figure 6: 4Q21 & FY21 results comparison 

 
Source: VNDIRECT RESEARCH, COMPANY REPORTS 

 

 

 

 

 

VNDbn 4Q21 4Q20 % yoy 2021 2020 % yoy

2021 

forecast

% vs our 

2021 

forecast Comment

Net Revenue 9,691       7,397       31.0% 27,774     23,342     19.0% 26,275     105.7%

Seasoning 3,572       2,706       32.0% 9,677       8,149       18.8% 8,916       108.5%

Seasoning enjoyed a 18.8% yoy increase in FY21 

revenue, in which revenue for fish sauce, soya sauce, chili 

sauce, and granules grew by 18%, 7%, 34%, and 15%, 

respectively. The premiumization strategy continues to be 

the driving force behind the growth, with 11.7% of 

seasoning's revenue coming from premium fish sauce. In 

4Q21, MCH launched a Tet combo gift box including four 

Chinsu's seasonings that were prefer and chosen by 

consumers.

Convenient foods 2,923       2,040       43.3% 8,764       6,883       27.3% 8,069       108.6%

Convenience foods recorded an impressive revenue growth 

of 27.3% yoy in FY21 due to the sharp increase in instant 

noodles' demand amid the pandemic. The high-end 

segment contributes 50% of convinient food's revenue with 

new products suitble for consumer tastes such as Omachi 

Hot Pot Noodles, Omachi Spicy Beef Noodles, Omachi 

102 Noodles. In addition, home meal replacements (HMR) 

contributed 11% of overall category revenue in FY21 

mainly thanks to the Chinsu breakfast set of 7 products 

catching up with consumers' trend of eating at home due 

to social distancing orders. MCH's market share in 

convenient foods market increased by 6% in FY21. 

Processed meat 388          256          51.7% 1,276       840          51.9% 1,050       121.5%

 Processed meat recorded 51.9% yoy growth in FY21 

thanks to the expansion of its premium product portfolio 

with newly launched products such as premium Ponnie 

pasteurized sausage, Ponnie beef sausage. 

Softdrink  1,251       1,133       10.4% 6,849       5,665       20.9% 5,877       116.5%

 Soft drink revenue growth mainly came from nutritional 

drinks (+55.0% yoy) and beer (54.0% yoy) while energy 

drink was flat (+0.4% yoy) and liquid beverage down by 

9.1% yoy.  

HPC (Home & 

personal care) 
471          363          29.7% 1,480       1,470       0.6% 1,708       86.6%

 In 2H21, MCH launched new dish washing detergent 

brand “Homey”. New brand “Joins” detergent and softener 

(launched in 2H2020) continued to track well on a run-rate 

basis and now contributes 13% of the category’s revenues. 

Gross profit 4,155       3,253       27.7% 11,791     9,919       18.9% 11,060     106.6%

GPM 42.9% 44.0% -1.1% pts 42.5% 42.5% 0.0% pts 42.1% 0.4% pts

 Gross profit margin was flat compared to 2020 as an 

incresing of 10-15% in selling price offset higher material 

input price in convenient segment  which was affected by 

covid-19.  

SG&A 1,927       1,567       23.0% 5,853       4,965       17.9% 5,519       106.0%

SG&A as % of 

revenue
19.9% 21.2% -1.3% pts 21.1% 21.3% -0.2% pts 21.0% 0.1% pts

Selling expenses 1,604       1,290       24.4% 4,780       4,071       17.4% 4,410       108.4%

Selling expenses increased by 17.4% yoy in 2021 mainly 

due to the company increasing advertising expenses for 

new products. 

% revenue 16.6% 17.4% -0.9% pts 17.2% 17.4% -0.2% pts 16.8% 0.4% pts

G&A expenses 323          278          16.5% 1,073       894          20.0% 1,109       96.8%

% revenue 3.3% 3.8% -0.4% pts 3.9% 3.8% 0.0% pts 4.2% -0.4% pts

EBIT 2,228       1,686       32.2% 5,938       4,954       19.9% 5,541       107.2%

EBIT margin 23.0% 22.8% 0.2% pts 21.4% 21.2% 0.2% pts 21.1% 0.3% pts

Pre-tax profit 2,348       1,791       31.1% 6,411       5,391       18.9% 5,910       108.5%

Pre-tax margin 24.2% 24.2% 0.0% pts 23.1% 23.1% 0.0% pts 22.5% 0.6% pts

Tax 309          261          18.1% 884          793          11.5% 754          117.3%

Tax rate 13.1% 14.6% -1.4% pts 13.8% 14.7% -0.9% pts 12.8% 1.0% pts

Net profit 2,017       1,509       33.7% 5,442       4,520       20.4% 5,070       107.3% Higher than our forecast 

Net margin 20.8% 20.4% 0.4% pts 19.6% 19.4% 0.2% pts 19.3% 0.3% pts

FD EPS (VND) 2,839       2,138       32.8% 7,657       6,403       19.6% 6,909       110.8%
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FY22-23F outlook: Pricing power and increasing POS to be the key 
strength 

Russia–Ukraine war pushing up prices of soft commodities 

In our view, Russia–Ukraine war will push up prices of global food commodities 
in 6M22F as both Russia and Ukraine are large agricultural export countries. In 
2021, the wheat and corn export volume from Russia and Ukraine reached 207m 
tonnes, accounting for 29% of the total global export volume. Wheat and maize 
prices have increased by 21.1% and 8.4% respectively compared to before the 
conflict. As the cost of imported raw materials accounted for about 70% of 
MCH’s total materials cost, we believe rising global agricultural prices will put 
pressure on MCH's input costs in FY22F.  

Figure 7: Wheat prices increased by 21.1% compared to before the 
conflict (unit: US$/bu) 

 Figure 8: World’s wheat and related product exporters 

 

 

 

 

   Source: VNDIRECT RESEARCH, BLOOMBERG  Source: VNDIRECT RESEARCH, USDA 

 

Strong pricing power to offset higher material expense  

We believe MCH has strong pricing power thanks to 1) strong brand awareness, 
2) superior products in unique flavours, leading new consumer trends in the 
market, and 3) high-end brand positioning strategy. According to Kantar World 
Pannel, 98% of Vietnamese households use at least one MCH product in 2021. 
Besides, MCH products always lead to new consumption trends such as having 
breakfast at home with home meal replacement during social distancing. MCH's 
products also have a unique taste compared to other competitors. For example, 
Ponnie sausage is the first cheese-filled sausage in Vietnam, which has two 
times higher ASP than pasteurized sausage brands. Therefore, we believe that 
the company has the ability to increase selling prices faster than other 
competitors thanks to its large number of loyal customers and rich product 
portfolio. In addition, MCH also has a product positioning strategy in each 
segment: mid-end and high-end, thus customers in the high-end segment will 
be willing to pay higher prices for new premium products. Therefore, we expect 
MCH’s average selling price to increase 8.0% yoy by launching new premium 
products, which will offset for the higher material expense in FY22F.  

Increasing Points of Sale (POS) by leveraging Masan Group‘s eco-system 

According to management, Wincommerce (Formerly Vincommerce) aims to 
open another 500-1,400 Winmart+ minimart and 10-40 Winmart supermarket in 
FY22F. As one of Masan Group’s members, we believe that MCH's POS number 
will also increase accordingly in 2022F. In addition, the company is also taking 
the necessary preparation steps (recruiting and training personnel, searching for 
locations) to deploy the mini-mall concept quickly and nationwide by 2022F. 
According to our survey, the mini mall integrates WinMart+ (grocery), Phuc Long 
kiosk (coffee & tea for takeaway), Techcombank transaction point, pharmacy 
(partnership with Phano Pharmacy), and Reddi (mobile network) kiosk in one 
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store. We believe that mini mall will be the main channel to attract customers in 
the upcoming years. Besides, the high frequency of consumer interaction with 
Masan's products & services such as grocery stores and cafe will also provide 
the company a rich and diverse source of customer data. As a result, MCH can 
collect data on the history and consumption habits of customers to promptly 
improve product mix which suit the consumers’ taste in each period.  

Figure 9: WCM mini-mall store 

 
   Source: VNDIRECT RESEARCH, INTERNET  

 

Maintain double-digit growth momentum in FY22F  

Convenient foods - premium pricing strategy off set for lower sale volume: 
According to the management, MCH will keep focusing on strengthening the 
penetration of premium products and complete the portfolio of Home Meal 
Replacement (HMR) in FY22F. We found that after 1 year of launching, MCH's 
HMR products are popular with consumers thanks to their convenience but still 
providing enough nutrients of the product. In addition, MCH will also upgrade 
Omachi brand to super premium product with new innovation. According to our 
survey, the average selling price (ASP) of Omachi is about 2 times higher than 
Kokomi’s ASP. Thus, we expect these products will be the key growth driver for 
convenient foods’ revenue in the upcoming year. For FY22-23F, we forecast 
Omachi brand’s revenue to increase 20.0%/15.0% yoy thanks to the contribution 
from new super premium products. In 2021, MCH launched Kokomi90 noodles, 
which has 20% more product than competing brands, making it particularly 
attractive to price-sensitive consumers. During the same year, the company also 
launched of rice-based products Pho Chinsu and pork-ribs porridge Chinsu. We 
believe new products helped MCH's average selling price increase by 10-15% 
in 2021. In our view, the increase in MCH's selling price should be able to offset 
the decrease in Kokomi and other product sales as the stockpiling that occurred 
in 2020 and 2021 appears unlikely to be repeated. Thus, we expect revenue 
from Kokomi and other product increase by 15.0%/5.0% yoy in FY22-23F. 
Overall, we forecast convenient foods’ revenue to grow 17.3%/9.6% yoy in 
FY22-23F.   

Seasoning - premium fish sauce continue to be key growth driver: We 
expect the Vietnam’s table sauce market to rise steadily by 4.8% CAGR in FY21-
23F as consumers’ demand for seasoning has remained stable over years. We 
forecast MCH’s premium fish sauce revenue to grow 15.0%/15.0% thanks to the 
contribution from the Nam Ngu Phu Quoc brand, Chinsu Ca com bien Dong, 
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other innovation products in strategy of premiumization. In addition, we expect 
MCH's sales value of granules to surge 20%/10% yoy in FY22-23F by gaining 
more market share through Chinsu granule product with 25nutrients. Meanwhile 
the soy & chili sauce segment grew steadily by 10.0%/6.0% yoy due to 
maintaining a stable market share. Overall, we project MCH’s seasoning 
segment net revenue to grow 11.4%/6.7% yoy in FY22-23F.  

Soft drinks: We believe that the government's "Living with Covid" policies - 
allowing restaurants, kitchens to reopen - will help increase beverage 
consumption, thereby creating a better prospect for MCH’s soft drink segment.   
In 2022F, the company plans to launch new energy drink products with different 
flavours targeting young people. Besides, Vinacafe and Wake-up brands will 
also enter premium coffee segment by extending consumer base with new 
format of packaging, which target to young urban consumer. Thus, we expect 
MCH’s soft drinks revenue to grow 8.7%/10.9% yoy in FY22-23F mainly thanks 
to 1) 10.0%/15.0% yoy increase in energy drinks and 5.0%/5.0% increase in 
coffee’s revenue.  

Other segment: In 2H21, MCH launched Ponnie shrimp sausage with a unique 
and unprecedented taste in the Vietnamese market, along with a trio of 
pasteurized sausage products: "Thuong hang", "Hao hang", and "Chat luong" 
with a 10-15% lower than competitors’ price. We believe these new products will 
be the key growth driver for processed meat in the upcoming years while "Heo 
cao boi" brand maintains its position as the favorite product of Vietnamese 
children. Thus, we forecast processed meat revenue to increase by 
25.0%/10.0% yoy in FY22-23F. Meanwhile, HPC revenue is expected to surge 
16.2%/8.8% yoy in FY22-23F thanks to 1) recovery demand for laundry 
detergent as workers return to offices, and 2) contribution from new dish washing 
detergent brand “Homey” launched in 2H21.  

Figure 10: MCH’s revenue growth in FY19-24F  Figure 11: MCH’s revenue by segments in FY22F  

 

 

 
Source: VNDIRECT RESEARCH, COMPANY REPORTS     Source: VNDIRECT RESEARCH, COMPANY REPORTS 

 

Gross profit margin slightly improved in FY22F thanks to pricing power 

We believe that pricing power will be the key drive for revenue growth as well as 
preserving MCH’s GPM in FY22-23F. Historically, Masan Consumer have had 
relatively strong pricing power and premiumization capability. According to our 
survey, the company raise the average selling prices of its products through 
launching new premium products and improving the quality of existing products 
to offset the sharp increase in global raw material prices due to the impact of 
covid-19 in 2H21. Thus, we expect these selling price increases and mix 
upgrades to drive up MCH’s GPM by 0.2%pts in FY22F. As the results, MCH is 
forecast to enjoy 12.2%/11.4% in FY22-23F NP.  

In the negative scenario, we believe that the protracted Russia-Ukraine conflict 
will affect global agricultural prices for the whole year 2022F instead of 6H22F. 
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However, looking at MCH's historical GPM, the company is not strongly affected 
by higher price of agricultural products thanks to the policy of increasing selling 
prices through high-end products, which is still able to compensate for the 
increase in prices input materials. Besides, MCH also has the fastest speed of 
new products launch on the market, helping the company to quickly improve 
selling prices to suit with market conditions. Therefore, we believe that MCH's 
GPM will be preserved at 42.0% level in FY22-23F. 

Figure 12: % increase in retail price of MCH’s products and % 
increase in the FAO cereals price index from Jun 2021 to Feb 2022 

 Figure 13: MCH’s GPM and the FAO cereals price index from 1Q18 
to 4Q21 

 

 

 
   Source: VNDIRECT RESEARCH  Source: VNDIRECT RESEARCH, FIINPRO 

 

Change in FY22-23F earnings forecasts 

We change our assumptions on MCH’s forecasts as follows: 

Figure 14: FY22-23F earning revision 

 
Source: VNDIRECT RESEARCH, COMPANY REPORTS 
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Unit: VNDbn 2021 Comment 

Old New Chg Old New Chg 

Net revenue 27,774          28,827          31,515          9.3% 31,649           34,325           8.5%

Convenient foods (estimate) 8,757           8,839           10,269         16.2% 9,796            11,260          14.9%

 We revise up FY22/23F convenient foods revenue 

by 16.2%/14.9% as we increase revenue from 

Omachi brand by 13.0%/13.0% vs. previous 

forecast following 10%/10% increase in selling 

price due to faster than expected new premium 

products launch.  

Seasonings (estimate) 9,674           9,618           10,772         12.0% 10,299          11,497          11.6%

Seasoning revenue forecast increase by

12.0%/11.6% in FY22-23F following 20.7%/20.7%

increase in mainstream fish sauce and

37.0%/37.0% increase in chili sauce as we believe

that the reopening of restaurants, hotels and

eateries will lead to an increase in demand for

seasoning. 

Soft Drinks (estimate) 6,587           7,119           7,159           0.6% 7,936            7,942            0.1%

Others revenue (estimate) 2,756           3,250           3,314           2.0% 3,618            3,626            0.2%

Gross profit 11,791          12,162          13,460          10.7% 13,456           14,662           9.0%

Gross margin 42.5% 42.2% 42.7% 0.5% pts 42.5% 42.7% 0.2% pts

We raise gross profit margin increases by 

0.5%/0.2% pts in FY22/23F vs. previous report as 

we believe the company’s pricing power will offset 

the increasing in input cost in FY22-23F. 

SG&A (5,853)          (5,973)          (6,631)          11.0% (6,558)            (7,113)            8.5%

 SG&A (selling and general & admin expenses) 

increase by 11.05/8.5% vs. previous report due to 

faster-than-expect POS growth by leveraging 

Winmart’s store system.  

SG&A as % revenue -21.1% -20.7% -21.0% -0.3% pts -20.7% -20.7% 0.0% pts

EBIT 5,938            6,189            6,829            10.3% 6,898             7,549             9.4%

EBIT margin 21.4% 21.5% 21.7% 0.2% pts 21.8% 22.0% 0.2% pts

EBT 6,411            6,612            7,046            6.6% 7,421             8,003             7.9%

EBT margin 23.1% 22.9% 22.4% -0.6% pts 23.4% 23.3% -0.1% pts

Tax (884)             (844)             (899)             6.6% (947)               (1,021)            7.9%

Tax rate -13.8% -12.8% -12.8% 0.0% pts -12.8% -12.8% 0.0% pts

Net profit 5,442            5,672            6,053            6.7% 6,365             6,876             8.0%
 Therefore, net profit increase 6.7%/8.0% in FY22-

23F compared to our previous forecast. 

Net margin 19.6% 19.7% 19.2% -0.5% pts 20.1% 20.0% -0.1% pts

EPS (VND) 7,488            7,653            8,163            6.7% 8,503             9,180             8.0%

2022F 2023F
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Valuation   
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Income statement

(VNDbn) 12-21E 12-22E 12-23E

Net revenue 27,774 31,515 34,325

Cost of sales (15,983) (18,055) (19,663)

Gen & admin expenses (1,073) (1,330) (1,449)

Selling expenses (4,780) (5,301) (5,664)

Operating profit 5,938 6,829 7,549

Operating EBITDA 6,777 7,488 8,282

Depreciation and amortisation (839) (660) (733)

Operating EBIT 5,938 6,829 7,549

Interest income 703 512 602

Financial expense (258) (260) (372)

Net other income 14 14 13

Income from associates & JVs 13 15 16

Pre-tax profit 6,411 7,110 7,809

Tax expense (884) (907) (996)

Minority interest (84) (94) (7)

Net profit 5,442 6,108 6,806

Adj. net profit to ordinary 5,442 6,108 6,806

Ordinary dividends (3,271) (3,303) (3,336)

Retained earnings 2,172 2,805 3,470

Balance sheet

(VNDbn) 12-21E 12-22E 12-23E

Cash and equivalents 13,013 9,407 12,034

Short term investments 169 211 253

Accounts receivables 7,074 4,187 4,560

Inventories 2,255 2,721 2,963

Other current assets 64 1,968 2,067

Total current assets 22,575 18,494 21,877

Fixed assets 5,914 6,691 6,860

Total investments 249 249 249

Other long-term assets 1,465 8,039 9,340

Total assets 30,204 33,473 38,327

Short-term debt 7,445 8,689 9,464

Accounts payable 1,573 1,785 1,945

Other current liabilities 2,865 3,324 3,620

Total current liabilities 11,883 13,798 15,029

Total long-term debt 1,064 567 618

Other liabilities 252 328 357

Share capital 7,268 7,341 7,414

Retained earnings reserve 6,817 9,506 12,976

Shareholders' equity 17,006 18,780 22,323

Minority interest 0 0 0

Total liabilities & equity 30,204 33,473 38,327

Cash flow statement

(VNDbn) 12-21E 12-22E 12-23E

Pretax profit 6,411 7,110 7,809

Depreciation & amortisation 839 660 733

Tax paid (1,141) (907) (996)

Other adjustments (392) (435) (456)

Change in working capital 100 (254) (3)

Cash flow from operations 5,816 6,174 7,086

Capex (959) (967) (967)

Proceeds from assets sales 2 0 0

Others 2,631 (6,704) (1,431)

Other non-current assets changes 426 83 83

Cash flow from investing activities 2,100 (7,588) (2,315)

New share issuance 495 363 367

Shares buyback 0 0 0

Net borrowings 1,054 748 825

Other financing cash flow 0 0 0

Dividends paid (264) (3,303) (3,336)

Cash flow from financing activities 1,285 (2,192) (2,144)

Cash and equivalents at beginning of period 3,818 13,013 9,407

Total cash generated 9,201 (3,606) 2,627

Cash and equivalents at the end of period 13,020 9,407 12,034

Key ratios

12-21E 12-22E 12-23E

Dupont

Net profit margin 19.6%     19.4%    19.8%    

Asset turnover 1.00        0.99       0.96       

ROAA 19.5%     19.2%    19.0%    

Avg assets/avg equity 1.78        1.78       1.75       

ROAE 34.8%     34.1%    33.1%    

Efficiency

Days account receivable 7.9          7.9         7.9         

Days inventory 51.5        55.0       55.0       

Days creditor 35.9        36.1       36.1       

Fixed asset turnover 4.78        5.00       5.07       

ROIC 21.3%     21.8%    21.0%    

Liquidity

Current ratio 1.9          1.3         1.5         

Quick ratio 1.7          1.1         1.3         

Cash ratio 1.1          0.7         0.8         

Cash cycle 23.5        26.8       26.8       

Growth rate (yoy)

Revenue growth 19.0%     13.5%    8.9%      

Operating profit growth 19.9%     15.0%    10.6%    

Net profit growth 20.4%     12.2%    11.4%    

EPS growth 20.1%     11.7%    10.3%    
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DISCLAIMER 

This report has been written and distributed by Research Department, VNDIRECT Securities Corporation. The information 
contained in this report is prepared from data believed to be correct and reliable at the time of issuance of this report. Unless 
otherwise stated, this report is based upon sources that VNDIRECT considers to be reliable. These sources may include but are 
not limited to data from the stock exchange or market where the subject security is listed, or, where appropriate, any other market. 
Information on the company(ies) are based on published statements, information disclosure and announcements of the 
company(ies), and information resulting from our research. VNDIRECT has no responsibility for the accuracy, adequacy or 
completeness of such information. 

All estimates, projections, forecasts and expression of opinions contained in this report reflect the personal views and opinions of 
the analyst(s) responsible for the production of this report. These opinions may not represent the views and position of VNDIRECT 
and may change without notice. 

This report has been prepared for information purposes only. The information and opinions in this report should not be considered 
as an offer, recommendation or solicitation to buy or sell the subject securities, related investments or other financial instruments. 
VNDIRECT takes no responsibility for any consequences arising from using the content of this report in any form.  

This report and all of its content belongs to VNDIRECT. No part of this report may be copied or reproduced in any form or 
redistributed in whole or in part, for any purpose without the prior written consent of VNDIRECT. 

 

RECOMMENDATION FRAMEWORK 

Stock Ratings Definition: 

 Add The stock’s total return is expected to reach 15% or higher over the next 12 months. 

 Hold The stock’s total return is expected to be between negative 10% and positive 15% over the next 12 

months. 

 Reduce The stock’s total return is expected to fall below negative 10% over the next 12 months. 

The total expected return of a stock is defined as the sum of the: (i) percentage difference between the target price and 

the current price and (ii) the forward net dividend yields of the stock. Stock price targets have an investment horizon of 12 

months. 

  

Sector Ratings Definition: 

 Overweight An Overweight rating means stocks in the sector have, on a market cap-weighted basis, a positive 

absolute recommendation. 

 Neutral A Neutral rating means stocks in the sector have, on a market cap-weighted basis, a neutral absolute 

recommendation. 

 Underweight An Underweight rating means stocks in the sector have, on a market cap-weighted basis, a negative 

absolute recommendation. 

 

 

 

 

Hien Tran Khanh – Research Director 

Email: hien.trankhanh@vndirect.com.vn 

Hien Ha Thu – Analyst 

Email: hien.hathu@vndirect.com.vn 

 –  

Email:  

 –  

Email:  

 –  

Email:  

 –  

Email:  

 

VNDIRECT Securities Corporation 

1 Nguyen Thuong Hien Str – Hai Ba Trung Dist – Ha Noi  

Tel: +84 2439724568 

Email: research@vndirect.com.vn 

Website: https://vndirect.com.vn 

 
 
 

 
 

 

 

file:///C:/Users/Andre/Downloads/www.vndirect.com.vn
mailto:hien.trankhanh@vndirect.com.vn
mailto:hien.hathu@vndirect.com.vn
mailto:research@vndirect.com.vn
https://vndirect.com.vn/

