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Figure 1: Quarterly revenue growth (yoy) of F&B companies under our coverage 

 

   Source: VNDIRECT RESEARCH, COMPANY REPORT 
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▪ We expect F&B sector to rebound in 2022F thanks to customer behavior’s 

changing.    

▪ Global food prices slightly decrease in 2022F, thus easing gross margin (GPM) 

pressure for food producers.  

▪ Our top picks for the F&B sector are VNM, MCH, KDC, and QNS.  

The material cost pressure will gradually decrease from FY22F  

According to World Bank, global grain prices are expected to slightly decrease in 
2022F but remain at a high level.  In our view, food producers like VNM, MCH, and 
KDC could benefit from this and improve GPM in 2022F on lower material prices.  
Meanwhile, sugar producers are likely key winners on the back of higher domestic 
sugar price thanks to 1) global sugar price will keep increasing in 2022F and 2) anti-
dumping tax and investigations of smuggled sugar will reduce competitive pressure 
on domestic sugar price.   

We expect F&B sector to rebound in 2022F  

We observe customer behaviour’s changing include 1) a shift in spending towards 
fresh and packaged foods, 2) increasing demand for luxury consumer goods, and 
3) a preferring for shopping online at home and supermarkets. Thus, we believe that 
this new consumption trend will become a growth engine for F&B businesses. In our 
view, companies with wide distribution systems, and diverse product portfolios can 
quickly catch up with consumer spending trends and recover from 2022F.  

F&B companies under our coverage will record positive growth in 2022F 

We expect F&B businesses under our coverage to record revenue growth of 8.2% 
yoy in 2022F, in which KDC and QNS will have the most impressive growth. We 
project QNS’s revenue to increase 14.1% yoy thanks to 1) 35.0% yoy increase in 
sugar revenue and 2) 9.5% yoy increase in soymilk revenue. Meanwhile, KDC is 
expected to enjoy a 17.0% yoy growth in FY22F revenue thanks to 26.0% yoy 
increase in food products and 2) 15.0% yoy rise in edible oil.  

Stock picks: We prefer VNM, MCH, KDC and QNS 

We prefer companies with leading positions in the industry, wide distribution 
systems, and diverse product portfolios, which can quickly catch up with consumer 
spending trends. VNM, MCH, KDC and QNS are our stock picks based on the 
above criteria.  Investment risks include: 1) another arising variant leading to 
disruptions in the supply chain, distribution, and transportation of goods and 2) 
higher-than-expected input material costs, putting pressure on F&B companies’ 
GPM.  
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SWEET AFTER SOUR 

Domestic demand is a fulcrum for the recovery in 2022F  

We believe that the F&B sector will recover and enjoy a higher growth rate from 
2022F onwards, mostly driven by the reopen of on-site catering services and the 
recovery of consumption. In our view, all service activities, including tourism, 
transportation and entertainment could be allowed to operate at full capacity 
since 2Q22F after Vietnam achieving a target of vaccinating for over 70% of 
population. Thus, we expect consumption to bounce back strongly with gross 
retail sales of consumer goods and services expected to increase 10-12% yoy 
in 2022F thanks to strong catalysts, including:  

• Real income growth as we expect Vietnam’s GDP to grow by 7.5% yoy 
while inflation is expected to increase 3.45% yoy in 2022F, well below 
the government’s target of 4.0%.  

• A revival of tourism after international flights have been licensed for 
commercial purposes from 1Q22F, leading to a strong rebound of 
travelling, entertainment, accommodation, and catering service.  

• We believe that the government could release more fiscal stimulus 
packages to support economic recovery, focusing on cash subsidies for 
people negative-affected by the COVID-19 pandemic, tax reduction 
(value added tax, corporate income tax) and increase value amount of 
public investment in transport infrastructure and social-housing projects 
development. These policies aim at recuperating domestic demand and 
consumption.   

We believe food producers and beverage companies will be the main 
beneficiaries form the recovery of consumption. We expect Vietnam’s F&B 
sector to maintain resilient growth in 2022F thanks to higher people’s income 
and rising urbanisation.  

Figure 2: Gross retail of consumer goods and services rebound since Sep 2021 after the 
government eased social restriction 

 
   Source: VNDIRECT RESEARCH, WORLDBANK 

 

We see three changes in customers’ behaviour to accelerate growth for 
F&B companies  

#1. Shifting in consumer spending towards fresh and packaged goods 

According to a survey conducted by Deloitte, when measuring consumer 
spending plans under the influence of the Covid-19 epidemic, 84% and 70% of 
consumers will increase their spending on fresh food and packaged food amid 
the Covid-19 outbreak due to the increasing need to hoard goods.  

According to Fitch Solution, Vietnam's spending on essential goods is estimated 
to grow 8.0% yoy and 10.0% yoy respectively in 2022-23F, driven by the 
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adjustment of spending to the new normal situation, focusing on the essential 
categories (food and non-alcoholic beverages, housing & utilities). Vietnamese 
households mainly allocate budget for food and non-alcoholic beverages (23%). 
Thus, we believe that this new consumption trend will become a growth engine 
for F&B businesses in 2022F.  

Figure 3: Changes in household spending plans under impact of COVID-19 (unit: % 
consumers)  

 
Source: VNDIRECT RESEARCH, DELOITTE 

 

#2. Growing demand for premium products  

Vietnam is the 17th largest country in term of population with 100 million and is 
delivering the highest GDP growth rate in ASEAN with 6.9% 2018-20 CAGR. 
According to Fitch Solutions, Vietnam disposable income per households will 
reach US$6,848 in 2024F, with a CAGR of 8.0% in 2020-24F. 

A rapidly growing middle class and rising disposable income will raise demand 
for healthier and more premium products. We believe that per capita income has 
grown stably while inflation and exchange rates are controlled in a timely 
manner, giving people access to premium products. They have become far more 
knowledgeable about what constitutes high service standards. In addition, the 
Covid-19 pandemic will also affect consumers' awareness of health issues, 
thereby increasing the demand for high-quality products that align with the health 
trends. 

Figure 4: Masan Consumer is a forerunner in premium convenience 
food products (unit: VND) 

 Figure 5: VNM has a wide product universe with over 250 SKUs 
covering all price segments 

 

 

 
   Source: VNDIRECT RESEARCH, INTERNET      Source: VNDIRECT RESEARCH, INTERNET 

 

In our view, MCH already has a strong position in the premium line segment as 
a trendsetter in the industry over the last decade. The company is well known 
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for high-end products in convenient food and seasonings such as Omachi Cup, 
Omachi Business Class, and Chinsu fish sauce with luxury packaging. Besides, 
we believe VNM, which owns the most diversified product universe in Vietnam 
(with over 250 stock keeping units covering almost all kinds of dairy demand for 
all ages and gender groups), will also enjoy this premium trend. VNM’s products 
cover all price segments, including economy price segment, mid-range price 
segment, and premium price segment. 

#3. Modern trade is likely to be the new growth driver 

The Covid-19 pandemic has changed consumption trends - an opportunity for 
modern distribution channels to develop quickly when people shop online at 
home and supermarkets with guaranteed products of quality and source. Since 
2020, modern retail channels have grown impressively, covering all cities, and 
gradually spreading to rural areas while traditional retail channels are still 
maintained but no longer grow.  

Figure 6: Value share of online and minimarkets are likely kept up with that of wet market  

 
Source: VNDIRECT RESEARCH, KANTAR WORLD PANNEL 

 

We believe F&B companies with a strong modern distribution system could 
benefit from this and achieve long-term growth. We believe they include Vinamilk 
(VNM) and Masan Consumer (MCH). In our view, VNM is well-positioned to 
capitalize on this trend thanks to its extensive product portfolio and huge 
distribution network. VNM has more than 500 standalone stores - "Giac mo sua 
Viet" and an available website and online shopping application that facilitates 
seamless customer experience across platforms. Meanwhile, MCH has the full 
advantage to benefit from this trend through the consolidation with Vincommerce 
(VCM) in 2020. VCM had two modern retail chains, including 1) over 100 
supermarkets under the VinMart brand and 2) 2,231 convenience stores under 
the VinMart+ brand in 2021.  

Sector outlook: Looking forward to a better 2022F 

Dairy producers: Stable milk powder prices to ease input cost pressure  

We expect dairy businesses to regain growth momentum in 2022F thanks to 1) 
recovery in domestic demand and 2) slight decrease in raw milk powder prices, 
which will ease material cost pressure on dairy producers. We expect milk 
powder prices to cool down in 2022F thanks to a rebound in supply and a gradual 
decrease in demand for milk powder from China. According to Eurostat, milk 
production is projected to recovery on the back of higher yields in 2022F. In 
addition, RaboResearch expects China to slow purchases and draw down its 
whole milk powder (WMP) and skim milk powder (SMP) stocks in 2022F. As 
China is the biggest customer in global dairy markets, we believe this will 
gradually impact global milk powder prices to cool down in 2022F from the peak 
in 2Q21.  
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In our view, VNM will benefit from this price trend as nearly 60% of VNM's raw 
milk material for powdered milk products (children and adults) and nutritional 
powder are imported from the US, Europe, and Oceania.  

Figure 7: Average whole milk powder price and listed dairy 
company’s gross profit margin (%) from 1Q11 to 3Q21 

 Figure 8: Global milk production is expected to recover in 2022F 

 

 

 

   Source: VNDIRECT RESEARCH, FIINPRO     Source: VNDIRECT RESEARCH, EUROSTAT 

 

According to Euromonitor, Vietnam's dairy market were valued at VND 
135,000bn in 2020, increasing more than 8% compared to 2019, thanks to the 
rapid growth of yogurt and drinking milk segment. High growth categories 
include drinking milk (+10% yoy), yogurt (+12% yoy), cheese (+11% yoy), butter 
(+10% yoy), and other dairy products 8% while powdered milk only increased 
4% in value. Drinking milk is the largest segment in Vietnam dairy business with 
several player such as Vinamilk, Moc Chau milk, TH True milk, Dutch lady, 
Nutifood. In which Vietnam Dairy Products JSC (VNM) currently holds the 
largest market share with familiar brands “Vinamilk”.  

Figure 9: Vietnam's dairy market recorded stable growth in both 
volume and value in the period 2016-2020  

 Figure 10: Vinamilk is the leader the drinking milk market 

 

 

 

   Source: VNDIRECT RESEARCH, EUROMONITOR      Source: VNDIRECT RESEARCH, EUROMONITOR 

 

We expect drinking milk segment to reach CAGR of 7.7% in sale value in 2021-
2025F thanks to:  

• Increasing demand for liquid milk due to the reopening of schools and 
the government promoting the "School Milk Program" where milk is 
distributed to pre-schools and primary schools, with an effort to improve 
the nutritional status and physical stature for young children. 

• Greater affluence and awareness of health care amongst urban 
consumers are likely to increase demand for greater product variety 

Title:

Source:

Please fill in the values above to have them entered in your report

0

1,000

2,000

3,000

4,000

5,000

6,000

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

VNM (LHS)
IDP (LHS)
MCM (LHS)
HNM (LHS)
 Whole milk powder price (US$/MT) (RHS)

Title:

Source:

Please fill in the values above to have them entered in your report

0.0%

2.0%

4.0%

6.0%

8.0%

10.0%

12.0%

2016 2017 2018 2019 2020

Dairy sale volume growth (% yoy) Dairy sale value growth (% yoy)

file:///C:/Users/Andre/Downloads/www.vndirect.com.vn


 
 

 

 

 

VNDIRECT RESEARCH 

www.vndirect.com.vn  6 

including organic options. In which, all three major players within cow’s 
milk, including Vinamilk, FrieslandCampina and TH Food Chain are now 
offering organic shelf stable milk in recognition of its greater potential.  

• The overseas market will be the new growth driver for dairy market in 
the coming years while the domestic market growth slows down. As of 
Mar 2021, there were seven Vietnamese dairy companies licensed to 
export to China. In our view, China is a potential market with the largest 
population in the world as well as a milk consumption per capita of 3.5 
times higher than Vietnam.  

Sector potential risks including 1) higher–than-expected material milk prices and 
2) longer-than-expected Covid-19 pandemic leading to disruptions in the supply 
chain, distribution and transportation.  

Figure 11: Vietnam’s drinking milk is expected to reach CAGR of 7.7% in sale value in 2021-
2025F 

 
   Source: VNDIRECT RESEARCH, EUROMONITOR 

 

Convenience food: From instant noodle to full-meal solution 

Data from the World Instant Noodles Association (WINA) showed that Vietnam 
ranks 3rd in the world in terms of total consumption of instant noodles in 2020, 
increasing of nearly 30% yoy (from 5.43bn packages in 2019) and was valued 
at US$1.2bn. Currently, there are about 50 companies producing instant noodles 
in Vietnam, bringing many choices to consumers in terms of both types and 
prices of items. This result shows that the competition in the market is quite 
fierce. Most of the instant noodle market share belongs to four giants: Acecook, 
Masan Consumer, Uniben and Asia Foods. In which, Acecook is the biggest 
noodle maker, holing 32.6% market share, followed by Masan Consumer (MCH) 
with 20.0% market share in 2020.  

Figure 12: Vietnam ranks 3rd in the world in terms of total 
consumption of instant noodles in 2020 

 Figure 13: Acecook and Masan Consumer were the biggest players  

 

 

 

   Source: VNDIRECT RESEARCH, WINA  Source: VNDIRECT RESEARCH, EUROMONITOR 
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We expect instant noodle to reach CAGR of 6.2% in sale value in 2021-2025F 
on the back of: 

• Increasing demand for convenient foods as 1) home cooking habits will 
continue to be maintained in the upcoming year due to concerns about 
the spread of new strains and the number of Covid cases remaining at 
high levels, and 2) consumers will return to their busy lifestyles and 
search for convenient, timesaving packaged food which makes it easier 
to prepare meals.  

• Instant noodle companies adopt premium pricing strategy by launching 
high quality products and marketing to higher-income individuals. For 
example, Masan Consumer launched Chinsu Pho with true meat and 
Vifon launched Royal minced meat noodles with real meat packages at 
a higher selling price. 

• Convenience food companies spent more on advertising to increase 
brand awareness as well as increasing sale value.  According to our 
survey, Masan Consumer, Vifon and Uniben are the 3 most familiar 
instant noodle brands appearing during the “gold hour” on national free-
to-air television channels. 

In addition, we also believe that input cost pressure is likely to be ease in 2022F 
thanks to stable material prices. In which, wheat – one of the main input 
materials of instant noodles is forecasted to decrease slightly by 4.0% yoy, thus 
helping noodle producers to improve GPM in 2022F. In our view, Masan 
Consumer is the player who benefits the most driven by 1) a diverse product 
portfolio at all prices, 2) strong brand awareness, and 3) fast responding with 
consumer 

Figure 14: Global wheat and palm oil prices increased quickly in 
2021 

 Figure 15: Vietnam’s instant noodle is expected to reach CAGR of 
6.2% in sale value in 2021-2025F 

 

 

 

Source: VNDIRECT RESEARCH, BLOOMBERG  Source: VNDIRECT RESEARCH, EUROMONITOR 

 

Sector potential risks including 1) higher–than-expected material prices and 2) 
longer-than-expected Covid-19 pandemic leading to disruptions in the supply 
chain, distribution and transportation. and 3) increasing competitive pressure 
due to the appearance of many foreign instant noodle brands such as Indomie, 
Samyang, Koreno, Jin. 

Meat producers: better outlook thanks to lower animal feed price 

2021 is a challenging year with animal husbandry companies as hog prices fell 
25.4% yoy in 9M21 after a sharp increase in 2020 due to 1) excess supply and 
2) weak demand as the Covid-19 outbreak forced restaurants and hotels to close 
for a long time. Besides, agriculture product prices in 2021 also caused a 
headwind for food producers as these companies have to import input materials 
at higher prices. In 9M21, corn, soybean, and wheat prices recorded a significant 
rise of 69.8%/58.6%/27.0% yoy.  
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Figure 16: Average live hog price decreased by 25.4% in 9M21  Figure 17: Agriculture product prices increased dramatically in 9M21 

 

 

 
   Source: VNDIRECT RESEARCH, ANOVA FEED  Source: VNDIRECT RESEARCH, BLOOMBERG 

 

According to World Bank, global grain prices are expected to stabilize in 2022F 
but remain at a high level. In which corn is projected to rise 50% yoy in 2021F 
and decline 10% yoy in 2022F. Wheat is forecasted to be broadly stable in 
2022F, following a 21% yoy increase in 2021F, while rice is projected to decline 
in 2022F. Recently, to support the domestic livestock industry, the government 
issued Decree No.101, adjusting the export tax rates and preferential import tax 
rates for a few commodity groups. The import tax rate of wheat is reduced from 
3% to 0% and corn from 5% to 2%. We expect the new tax rate will have a 
positive impact that helps lower the cost of animal feed, thereby reducing the 
pressure on input costs for meat producers. Thus, we believe animal husbandry 
companies like Dabaco Group (DBC) could benefit from this as 70-80% of raw 
materials for animal feed production are imported from overseas markets.  

Besides, we also expect hog price expected to fluctuate around VND55-
60,000/kg (reducing 7-10% yoy) as the domestic pig herd size recovers to pre-
ASF levels and the ASF-vaccine is to be commercially produced and marketed 
from 2Q22F. Meanwhile, we forecast pork production to increase by 3.6% yoy 
to 3.95m tons in 2022F thanks to well-controlled ASF along with lower animal 
feed prices which will be an incentive for farmers to re-herd in the upcoming 
year. In our view, this likely to benefit players such as Masan Meatlife as 40% of 
MML's raw pork are imported from third parties. 

Figure 18: Vietnam pork production over 2010-2020 (unit: million tons)  

 
   Source: VNDIRECT RESEARCH, CHAN NUOI VIET NAM  

 

Sector potential risks including 1) higher–than-expected material prices for 
animal feed, 2) the ASF epidemic is complicated and widespread, and 3) longer-
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than-expected Covid-19 pandemic, which force restaurants, schools, and 
factories to close, thus reducing demand for pork consumption.  

Edible oil: input material price pressure likely to ease in 2022-23F 

Raw material oil price has increased sharply in 9M21, caused a sharp drop in 
gross profit margin of edible oil companies, typically TAC when margins 
decreased by 7.6pts % in 9M21. We believe that the upward pressure on 
vegetable oil material prices will decrease in 2022F when the Covid-19 epidemic 
in countries supplying vegetable oil materials like Malaysia, Indonesia is eased, 
helping to restore raw edible supply. Therefore, we expect the gross profit 
margin of edible oil producers and traders to stay flat and gradually increase 
again in 2022-23F compared to 2021.  

Figure 19: Vegetable oil price index from 2019-2021  

 
   Source: VNDIRECT RESEARCH, FAO 

 

We believe that companies that 1) have a strong supply chain for edible oil 
production, 2) shift their product mix to premium products or products with higher 
gross margins, and 3) have a large market share and strong brand to be able to 
transfer a part of the increase in raw material prices to output products, will 
continue to maintain its growth momentum in 2022F. In which, KDC, with the 
second largest market share in the edible oil market and a better production 
chain thanks to M&A deals are the most notable stocks in the edible oil segment 
in 2022F. We expect the revenue of the oil market will gradually saturate in 2021-
26F with a CAGR of 5.4% to reach the size of VND470bn in 2026F. In which, 
Cai Lan is the biggest producers with 40% market share in 2020, followed by 
Tuong An with 20% market share.  

Figure 20: The oil market is expected to reach VND470bn in 2026F  Figure 21: Cai Lan is the biggest producers with 40% market share 
in 2020 

 

 

 
   Source: VNDIRECT RESEARCH, STATISTA      Source: VNDIRECT RESEARCH, EUROMONITOR  
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Sugar producers are likely key winners in food prices trend  

In contrast to the livestock industry, we believe 2021 was a sweet year for the 
sugar companies thanks to the average monthly prices of refined standard (RS) 
sugar in Vietnam soaring 37% yoy in 9M21 (per QNS) amid lower Thai sugar 
production and Vietnam's new antidumping tariffs on Thai sugar. Thus, most 
sugar companies recorded positive results in 9M21.  

 Figure 22: Domestic sugar prices increased significantly following 
global sugar price’s uptrend 

 Figure 23: Sugar companies showed positive results in 9M21 

 

 

 
   Source: VNDIRECT RESEARCH, VSSA     Source: VNDIRECT RESEARCH, FIINPRO  

 

We believe global sugar prices will keep increasing in 2022F as global demand 
recovers strongly after the pandemic, while the world sugar market in the 2021-
2022 crop year is forecasted to be undersupplied with a shortage of 3-4m 
tonnes. In addition, compared to the domestic market sugar price in the region 
(including ASEAN countries and China), Vietnam's sugar price is still at a lower 
level. Thus, we expect domestic sugar prices to increase following the global 
uptrend in 2022F.  

Figure 24: Global sugar prices skyrocket from the end of 2020  Figure 25: Vietnam's sugar price is still at a lower level than the 
domestic market price in the ASEAN region (unit: VND) 

 

 

 
Source: VNDIRECT RESEARCH, ISO     Source: VNDIRECT RESEARCH, VSSA 

 

Besides, from Sep 2021, the Ministry of Industry and Trade officially investigated 
the sudden increase in sugar imports from ASEAN countries (including 
Campuchia, Indonesia, Laos, Malaysia, and Myammar) after Thai sugar was 
subject to an anti-dumping tax. In our view, anti-dumping tax and investigations 
of smuggled sugar will keep supporting domestic sugar prices in the coming 
year. Meanwhile, we expect sugarcane output to increase 27% yoy in 2021-22 
crop year as the increase in sugar prices will create an impetus for farmers to 
restore planting sugarcane area.  

Title:

Source:

Please fill in the values above to have them entered in your report

 10,000

 11,500

 13,000

 14,500

 16,000

 17,500

RS Nghe An (VND/kg) RS An Khe (VND/kg)

Title:

Source:

Please fill in the values above to have them entered in your report

0%

10%

20%

30%

40%

50%

60%

QNS LSS SLS SBT

Revenue growth Gross profit growth

Title:

Source:

Please fill in the values above to have them entered in your report

0

5,000

10,000

15,000

20,000

25,000

 Indonesia Thailand Philippines China Viet Nam

Average Price

file:///C:/Users/Andre/Downloads/www.vndirect.com.vn


 
 

 

 

 

VNDIRECT RESEARCH 

www.vndirect.com.vn  11 

Figure 26: Sugar volume imported from ASEAN countries into Vietnam increased sharply in 
8M21 (unit: tons)  

 
   Source: VNDIRECT RESEARCH, VSSA 

 

We expect Quang Ngai Sugar JSC (QNS) can take advantage of the sugar price 
upward trend and expand the GPM of its sugar business as QNS has the second 
largest scale in sugarcane materials for sugar production. Besides, QNS is well-
positioned to capture the increasing demand for domestic sugar. In Jul 2021, 
QNS has put the refined extra sugar production line into operation, which has a 
higher selling price than Refined Sugar.   

Sector potential risks including 1) unfavourable weather conditions affect the 
yield and sugar content of raw cane and 2) Smuggled sugar from Thailand which 
enter Vietnam via a third country can put competitive pressure on domestic 
sugar prices.  

 

Stock picks: We prefer VNM, MCH, and KDC  

We prefer companies with leading positions in the industry, wide distribution 
systems, and diverse product portfolios, which can quickly catch up with 
consumer spending trends. VNM, MCH, KDC and QNS are our stock picks 
based on the above criteria.   

Vietnam Dairy Products JSC (VNM VN, ADD, TP: VND116,000): VNM is the 
leading dairy producer in all four main categories. In our view, its leading position 
in the dairy industry will help the company ride on the recovery of consumer 
demand after the pandemic. After dominating the domestic market, VNM is 
gradually moving into foreign markets through exporting and subsidiaries in the 
US, Cambodia, Philippines, etc. Thus, we believe that the overseas market will 
be the key driver for VNM's revenue growth in the coming years while the 
domestic market growth slows down. 

Masan Consumer Corporation (MCH VN, ADD, TP: VND146,800):  MCH set 
a leading position in the sauce market with 29.8% market share also ranked 
second in the instant noodle industry (20.0% market share) - only after Acecook 
Vietnam JSC (unlisted). We believe the consolidation with Vincommerce will 
give MCH advantages on the retail system compared to other competitors in the 
industry. In FY22-23F, the company enjoys a CAGR of 12.0% in net profit thanks 
to product portfolio upgrade and deeper penetration into the soft drink category. 

KIDO Group Corp (KDC VN, ADD, TP: VND69,800): KDC is the leader in 
Vietnam's edible oil and ice cream industry. In 3Q21, the company decided to 
come back to the confectionery business by launching "KIDO's Bakery" brand, 
which provides bakery products in its network of 450,000 points. As the 
confectionery business has been KDC's traditional strength since its 
establishment, we expect KIDO's bakery will contribute 2.3%/2.6% to KDC's 
revenue and 4.0%/4.4% to KDC's gross profit in FY22-23F. Thus, KDC' earning 
is projected to thrive 168.0% yoy in FY21F and CAGR 17.5% over FY22-23F. 
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Quang Ngai Sugar JSC (QNS VN, ADD, TP: VND62,000): QNS is the 2nd 
largest sugar producer in Vietnam as well as the leader in soymilk market with 
an 87.3% market share (according to the company). We like QNS for 1) its leader 
position in soymilk market as well as the 2nd position in top Vietnam sugar 
producers, 2) well positioned to benefit from sugar prices upward trend. 

 

Figure 27: F&B peers’ comparison (as at 28 Dec 2021) 

 
Source: VNDIRECT RESEARCH, BLOOMBERG 

 
 
 

L

2021F 2022F 2021F 2022F 2021F 2022F 2021F 2022F

Dairy Peers

China Mengniu Dairy Co 2319 HK N/a 22,657    21.6 27.7 22.9 3.9 3.5 14.4 15.6 6.4 7.2

Bright dairy & food Co Ltd-A 600597 CH N/a 3,185     2.9 26.2 23.0 2.6 2.4 10.0 10.7 3.6 3.9

Inner Mongolia Yili Indus-A 600887 CH N/a 41,881    7.3 27.3 23.2 7.0 6.0 26.4 27.0 11.7 12.8

Meiji Holdings Co Ltd 2269 JP N/a 9,031     2.7 15.9 13.8 1.7 1.5 11.4 10.9 6.5 6.5

Universal Robina Corp URC PM N/a 5,630     1.0 25.3 24.0 2.9 2.7 11.7 11.5 7.0 7.9

Vietnam Dairy Products VNM VN 116,000   7,882     2.7 18.4 17.2 5.6 5.3 33.8 35.6 23.6 25.3

Feed - Farm - Food Peers

Charoen Pokphand Foods CPF TB N/a 5,967     17.7        10.8 10.7 1.2 1.2 11.5 11.1 3.8 3.8

Wellhope Foods Co 603609 CH N/a 1,447     44.2        7.2 6.5 1.4 1.2 19.5 18.6 11.3 10.9

Jiangxi Zhengbang 002157 CH N/a 4,750     235.9       3.7 5.5 1.9 1.7 42.3 19.3 15.6 4.2

Wens Foodstuffs Group 300498 CH N/a 19,507    45.3        6.8 6.3 1.9 1.6 24.9 20.1 13.4 11.1

Dabaco Group DBC VN 64,000    358        142.6       6.7 8.0 1.4 1.2 21.4 14.6 9.6 7.1

Masan Meat Life JSC MML VN 81,400    1,130     69.0        44.2 33.8 4.0 3.6 12.0 14.0 4.1 5.3

Package food Peers 

Indofood CBP Sukses Makmur Tbk PT ICBP IJ N/a 7,115     20.4        15.8     14.2     3.1      2.8      19.5     18.3     6.3      6.5      

Nissin Foods Holdings Co Ltd 2897 JP N/a 7,737     19.0        28.0     25.8     2.3      2.2      8.4      8.6      4.9      5.0      

Want Want China Holdings Ltd 151 HK N/a 10,802    10.8        16.1     15.1     4.1      4.0      27.2     27.4     13.1     14.2     

Uni-President Enterprises Corp 1216 TT N/a 14,035    (11.3)       19.4     17.9     3.3      3.2      17.1     17.9     3.9      4.2      

Masan Consumer Corp MCH VN 146,800   3,575     29.0        21.2     19.2     5.4      4.7      33.9     33.7     18.6     18.5     

F&B Peers 

Saigon Beer Alcohol Beverage Corp SAB VN N/a 4,180     1.9          27.4     22.1     4.3      3.7      17.6     19.4     13.8     15.0     

Hanoi Beer Alcohol & Beverage JSC BHN VN N/a 612        2.5          N/A N/A N/A N/A N/A N/A N/A N/A

Quang Ngai Sugar JSC QNS VN N/a 755        1.4          12.4     10.2     2.1      2.0      18.0     22.0     12.6     17.0     

Thanh Thanh Cong - Bien Hoa JSC SBT VN N/a 696        13.5        17.3     N/A 1.6      N/A 9.9      N/A 4.0      N/A

KIDO Group Corp KDC VN 69,800    602        84.0        23.8     17.7     2.1      2.0      9.1      11.6     3.9      4.8      
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DISCLAIMER 

This report has been written and distributed by Research Department, VNDIRECT Securities Corporation. The information 
contained in this report is prepared from data believed to be correct and reliable at the time of issuance of this report. Unless 
otherwise stated, this report is based upon sources that VNDIRECT considers to be reliable. These sources may include but are 
not limited to data from the stock exchange or market where the subject security is listed, or, where appropriate, any other market. 
Information on the company(ies) are based on published statements, information disclosure and announcements of the 
company(ies), and information resulting from our research. VNDIRECT has no responsibility for the accuracy, adequacy or 
completeness of such information. 

All estimates, projections, forecasts and expression of opinions contained in this report reflect the personal views and opinions of 
the analyst(s) responsible for the production of this report. These opinions may not represent the views and position of VNDIRECT 
and may change without notice. 

This report has been prepared for information purposes only. The information and opinions in this report should not be considered 
as an offer, recommendation or solicitation to buy or sell the subject securities, related investments or other financial instruments. 
VNDIRECT takes no responsibility for any consequences arising from using the content of this report in any form.  

This report and all of its content belongs to VNDIRECT. No part of this report may be copied or reproduced in any form or 
redistributed in whole or in part, for any purpose without the prior written consent of VNDIRECT. 

 

RECOMMENDATION FRAMEWORK 

Stock Ratings Definition: 

 Add The stock’s total return is expected to reach 15% or higher over the next 12 months. 

 Hold The stock’s total return is expected to be between negative 10% and positive 15% over the next 12 

months. 

 Reduce The stock’s total return is expected to fall below negative 10% over the next 12 months. 

The total expected return of a stock is defined as the sum of the: (i) percentage difference between the target price and 

the current price and (ii) the forward net dividend yields of the stock. Stock price targets have an investment horizon of 12 

months. 

  

Sector Ratings Definition: 

 Overweight An Overweight rating means stocks in the sector have, on a market cap-weighted basis, a positive 

absolute recommendation. 

 Neutral A Neutral rating means stocks in the sector have, on a market cap-weighted basis, a neutral absolute 

recommendation. 

 Underweight An Underweight rating means stocks in the sector have, on a market cap-weighted basis, a negative 

absolute recommendation. 
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